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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui tingkat efektivitas penerimaan dan 

kontribusi Pajak Reklame, Pajak Hiburan terhadap Pendapatan Asli Daerah (PAD) 

Kabupaten Bantul tahun 2021 sampai dengan 2024. Penelitian ini menggunakan 

sumber data sekunder yang diperoleh langsung dari pihak BPKPAD Kabupaten 

Bantul, metode yang digunakan dalam penelitian ini adalah metode deskriptif 

kuantitatif. Hasil penelitian ini, menjelaskan tingkat efektivitas objek Pajak 

Reklame dan objek Pajak Hiburan tergolong dalam kriteria “sangat efektif”. 

Efektivitas penerimaan objek Pajak Reklame tertinggi adalah Pajak Reklame Kain 

dengan persentase rata-rata sebesar 131,60% sedangkan efektivitas penerimaan 

objek Pajak Hiburan tertinggi adalah Pajak Pajak Pagelaran 

Kesenian/Tari/Musik/Busana dengan persentase rata-rata sebesar 179,48%. 

Sementara itu, tingkat kontribusi pada masing-masing objek Pajak Reklame dan 

objek Pajak Hiburan tergolong dalam kriteria “sangat kurang”. Tingkat persentase 

kontribusi objek pajak secara keseluruhan tidak mencapai angka melebihi 1%, 

menunjukan bahwa penerimaan objek Pajak Reklame dan objek Pajak Hiburan 

belum memberikan pengaruh yang signifikan bagi penerimaan PAD setiap 

tahunnya. 

Kata kunci : Pajak Reklame, Pajak Hiburan, Pendapatan Asli Daerah (PAD), 

Efektivitas, Kontribusi. Kabupaten Bantul. 
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ABSTRACT 

The objective of this study is to ascertain the degree of effectiveness of revenue 

and contribution of Billboard Tax, Entertainment Tax to Regional Original Revenue 

(PAD) of Bantul Regency from 2021 to 2024. The present study utilizes secondary 

data sources obtained directly from the BPKPAD Bantul Regency. The 

methodological approach employed is a quantitative descriptive method. The 

findings of this study elucidate the efficacy of the Billboard Tax object, thereby 

substantiating its classification as "very effective." A similar assessment is 

applicable to the Entertainment Tax object. The analysis indicates that the Fabric 

Billboard Tax demonstrates the highest revenue effectiveness among the highest-

taxed categories, with an average percentage of 131.60%. In contrast, the 

Arts/Dance/Music/Clothing Performance Tax exhibits the highest revenue 

effectiveness among the highest-taxed categories, with an average percentage of 

179.48%. Conversely, the contribution to each billboard tax object and 

entertainment tax object is classified as "very less." The percentage level of 

contribution of the tax object as a whole does not exceed 1%, indicating that the 

revenue of the Billboard Tax object and the Entertainment Tax object has not had a 

significant effect on PAD revenue each year. 

Keywords : Billboard tax, entertainment tax, local revenue, effectiveness, 

contribution. Bantul Regency. 
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